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Session 2

Consumer Review
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“Indicate your overall level of trust in thdollowing forms of adertising.”

B Trust’somewhat™ | Trust"completely”
Text ads on mobile phones | | | |
0% 20% 40% 60% 80% 100%

Base: 47Besponsesecruted from Hanetheedbad com members

Source: Forrester Research, Inc. and Inteliseck
Source: May 28, 2004, Trends “The Consumer Advertising Backlash” FORRESTER

[Z&X]:15 International word—of-mouth conference (2005. 10)]
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ITV Ads are annoying =9 | &njoy TV ads as much as programmes |

[Z&X:1s! International word—of—-mouth conference (2005. 10)]
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Involved consumers are ideal

As individuals we remember
* 10 % of what we read
* 15 % of what we hear

- 80% of what we experience

Brands need to create experiences to

be talked about
FORRESTER
% CEM: Consumer Experience Management (224 Z& 9| 22|l SRE

[Source: 1 WORD-OF-MOUTH MARKETING CONFERENCE, 2005 OCT]
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Top Four Topics

Life/ Living 24.9%
Buying Products/ 23 1%
Services '
Arts/ Entertainment - 12.3%
Technology/
Science

© Walter J. Carl, Ph.D. Northeastern University * Out of 2,088 WOM-Episodes
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Locations

Top Three

Home

Work

Commercial

wmumivesty UL OF 2,088 WOM-Episodes
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Offline v. Online

Online
- E-mail
- Chat

Phone

* Out of 2,088 WOM-Episodes
& Wal . Garl, Ph.D. Northeastern University.
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